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Roberto’s research examines the 
concept of social responsibility as well 
as the impact of corporate activities on 
consumer behaviour.  

“It is, to a certain degree, easy for  
 marketers to influence public opinion.  
 I think that power should be used  
 not only to increase profit but also to  
 benefit society.”

Roberto Bello
Marketing Instructor



Concerned about social 
and environmental issues? 
Convinced that the business 
community can and should 
offer better solutions? 

Want to make a real difference? 

WHY PURSUE A MINOR IN SOCIAL RESPONSIBILITY?

Whether you’re planning a career in the private, public 

or not-for-profit sector, understanding the link between 

business and social interests is essential.

INTERESTED IN A CAREER IN THE PRIVATE OR  
PUBLIC SECTOR? 

Increasingly, corporations are expected to engage with 

communities in socially responsible ways. This is creating new 

career paths that focus on CSR.   

THINKING ABOUT A CAREER IN NOT-FOR-PROFIT 
MANAGEMENT?

According to Statistics Canada (2005), in 2000, the not-

for-profit sector was responsible for 6.4% of Canada’s 

GDP – larger than the mining, oil and gas extraction 

industry and more than 50% larger than Canada’s entire 

retail trade industry. The not-for-profit sector is a point of 

intersection for business and social interests – as a site of 

business activity, a watchdog for business and government 

and, increasingly, a valuable partner in corporations’ social 

responsibility missions.

A minor in Social Responsibility can be integrated easily with 

your chosen program major, and it complements career paths 

in marketing, international studies, finance, information 

systems, accounting and human resource management.

WHAT YOU’LL STUDY

The Social Responsibility minor is built around a core course 

in not-for-profit management (MGT 3710: Managing Not-for-

Profit Organizations), which will help you understand the role 

this important segment plays and the linkages between the 

corporate and not-for-profit sectors.

Complementing the core course is a range of electives that 

will allow you to customize your minor around your own 

interests and program of studies:

• Managerial decision-making is increasingly influenced by  

 globalization and global issues. You can choose from   

 electives with an international focus to build your global  

 awareness.

• Businesses’ marketing practices can – and an increasing   

 number do – promote ‘the social good’ in addition to  

 organizational goals. Companies also want to ’make a  

 difference‘! Marketing electives can build your expertise  

 in this area. 

• You can also directly apply your knowledge of social  

 responsibility through Applied Studies courses (custom- 

 tailored courses that allow you to work with an  

 organization and expand your knowledge in a way that’s  

 useful to them) and in the six-week summer International  

 Work-Study Programs in India and Malaysia.

INVALUABLE WORK EXPERIENCE THROUGH  
CO-OP PLACEMENTS

Through the University of Lethbridge Co-op Program, you can 

be placed in work settings that build directly on your interests 

and introduce you to prospective employers. There are 4, 8 or 

16-month work terms, and you can work in organizations in 

Alberta, across Canada, even around the globe. You decide.

U of L students have held Co-op placements in these 

respected organizations:

• Agrium
• Alberta Employment and Immigration
• The Banff Centre
• Calgary Airport Authority
• Canadian Natural Resources Ltd.
• City of Calgary
• ConocoPhillips
• Enbridge Inc.
• IBM
• Microsoft
• Research in Motion (RIM)
• Shell Canada
• Suncor
• Syncrude
• University of Lethbridge

“Corporate social responsibility (CSR) is a concept with  

 growing currency within Canada and around the globe.  

 With the understanding that businesses play a key role  

 in job and wealth creation in society, CSR is generally  

 understood to be the way a company achieves a  

 balance or integration of economic, environmental and  

 social imperatives while at the same time addressing  

 shareholder and stakeholder expectations.” 

Industry Canada 


